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ROLL NO..................... 
BC3GIIIGB01/22 

ANNUAL EXAMINATION, 2022 
B. COM. –III 
GROUP-III 

(OPTIONAL) GROUP-B  
PAPER-I 

PRINCIPAL OF MARKETING  
TIME: 3 HOURS         MAX. M. 75 

   MINI.M. 25 
:-   

Note:  Attempt all the five questions. One question from each unit is 
compulsory. All questions carry equal marks.   

 1/Unit-1 
 foi.ku vo/kkj.kk D;k gS\ ,d fodkl'khy vFkZO;oLFkk esa foi.ku 

vo/kkj.kk dk egRo le>kb;sA  

What is marketing concept? Discuss the importance of marketing 
concept in a developing economy.  

/OR 
foi.ku feJ.k ls vki D;k vk'k; gS\ foi.ku feJ.k dks izHkkfor djus 

okyh 'kfDr;ksa dk o.kZu dhft;sA  

What do you understand by Marketing Mix? Describe the forces 
affecting Marketing Mix.  

P.T.O.
. 
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2/Unit-2 

 miHkksDrk dz; O;ogkj ds izeq[k ekWMyksa dk la{ksi esa o.kZu dhft;sA   

Describe in brief the main models of consumer buying behaviour. 
/OR 

miHkksDrk }kjk fu.kZ; ysus dh izfdz;k dk foLrkj ls le>kb;sA  

Explain in detail consumers decision making process.  

3/Unit-3 
 iSdsftax dks ifjHkkf’kr dhft;sA iSdsftax ds mn~ns'; vkSj dk;Z D;k gSa\ 

Define Packaging, What are the objectives and function of 
Packaging?  

/OR 
mRikn fu;kstu dh ifjHkk’kk nhft, rFkk foi.ku esa blds egRo dh 

foospuk dhft;sA  

Define product planning and discuss its importance in marketing.  
 

4/Unit-4 
 ifjogu ls vki D;k le>rs gSa\ ifjogu ds fofHkUu ek/;eksa dk o.kZu 

dhft;sA 

What do you understand by Transportation? Elaborate the various 
modes of transportation. 
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/OR 
forj.k okfgdk ds p;u dks izHkkfor djus okys fofHkUu ?kVdksa dk 

o.kZu dhft;sA forj.k okfgdk ds egRo dh O;k[;k dhft;sA 

Explain the various factors that influence the choice of 
distribution channels. Explain the importance of distribution 
channels.  

 
5/Unit-5 

 fodz; lao)Zu ls vki D;k le>rs gSa\ fodz; lao)Zu dh fof/k;ksa dks 

la{ksi esa le>kb;sA 

What do you understand by Sales Promotion? Describe in brief 
the methods of Sales Promotion. 

/OR 
fodz;drkZ ls vkidk D;k vk'k; gS\ fodz;drkZ ds fofHkUu dk;ksZa dh 

foospuk dhft;sA 

What do you mean by Salesperson? Explain the various functions 
of a Salesperson.  
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