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PRINCIPAL OF MARKETING
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Note: Attempt all the five questions. One question from each unit is
compulsory. All questions carry equal marks.
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What is marketing concept? Discuss the importance of marketing
concept in a developing economy.
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What do you understand by Marketing Mix? Describe the forces
affecting Marketing Mix.
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Describe in brief the main models of consumer buying behaviour.
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Explain in detail consumers decision making process.
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Define Packaging, What are the objectives and function of

Packaging?
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Define product planning and discuss its importance in marketing.
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What do you understand by Transportation? Elaborate the various

modes of transportation.
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Explain the various factors that influence the choice of

distribution channels. Explain the importance of distribution

channels.
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What do you understand by Sales Promotion? Describe in brief

the methods of Sales Promotion.
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What do you mean by Salesperson? Explain the various functions

of a Salesperson.
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